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I'm excited to help each of you use LI to connect with decision makers and attract more FDI,\.What I'm here for today/tomorrow is to serve and to help.today - presence - tomorrow - find/connect - what were you hoping I'd coverAlthough - prepared prez, also want convo. I want to cover what's important to you. I'll go through as many as I can in the time I have.
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My company is called TDSM but I focus on LI because it is by far the best platform for B2B and reaching decision makers.There is no better tool or platform



Your LinkedIn profile is often
your very first online 

impression
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 Enhances your professional reputation

 Builds your credibility and authority

 Establishes trust much faster

 Facilitates relationships with decision makers

 Stands out and leaves a lasting impression

A professional and compelling
LinkedIn profile is vital because it:



people connect with people

Research their profile to see 
what is important to them 
personally or professionally. 

Include this in your 
connection request.



Your linkedin profile 
must…

1Establish Your 
Personal Brand and 
Professional Presence 2Describe

What You Do
and For Whom 3 Build Credibility 

to Attract 
Decision Makers



Decision Makers want to 
know…

WHO do you 
work with?

WHAT benefits can 
you offer them?

 SOCIAL PROOF: What 
other companies have 
you worked with?

WIIFM: They are only 
interested in how you can 
help them.



7 Steps to your complete 
linkedIn profile 

optimization



Step 1
Get 
Found



Step 2
Your why 
story



Step 3
credibility



Step 4
Ideal 
clients



Step 5
CTA (call-to-action)

DOWNLOAD
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Step 6
authority



Step 7
Stand out



7 
Seconds
… that’s all you have

to wow a potential 
client



Nearly 80%
of professionals find it 
difficult to overcome
a bad first impression.

(LinkedIn study)
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Tactical Steps to

Transform 
Your 

LinkedIn 
Profile

And  Personal Brand



Your headline
Is the MOST important part

of your profile



You have 120 characters 
(NOT WORDS) 

to capture the attention
and inspire viewers to “click”

ACCEPT



Three Headline styles

Keyword
Focused

Client
Focused

Credibility
Focused
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How to Write An
effective summary section
 Your LinkedIn profile should not be a resume/CV 

(unless you are looking for a job) 

 It should also not be a bio that’s written with you 
as the only focus

 This is where you can share your why story (your 
personal story and the organization



Ways to create
an effective summary section

Write in the first person, not in the third person.

 Even though it is business-oriented, LinkedIn is 
still a social network, so don’t forget to be social. 



Ways to create
an effective summary section

 Speak directly to your target market. 

Make sure they know they’re in the right place 
& that you are the right person to help them. 

 Include some keywords that you want to 
optimize your profile for.



A compelling & client-focused
summary section includes: 

1    Credibility 

2     Ideal clients—their problem—your 
solution 

3     Call-to-action



Example
Summary
Section



Your Credibility Section



Your 
Credibility 

Section



Identify Your Ideal Clients



Have A Clear Call-To-
Action
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Add Rich Media
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Your Current Work 
Experience Section



-1-
About Your 
organization
(mandate, goals etc.)
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-2-
Benefits Provided
to companies for 
FDI



-3-
Have A Clear
Call-To-Action



Increase social 
proof
Ask for 

Recommendations
Strike while the iron is hot



People inherently only care about their 
problems/issues/challenges.

BE THE SOLUTION!

REMEMBER



Available on Amazon.com
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Was this helpful?Happy to sign booksIf you want more copies - avail on AmazonFINAL THOUGHT - YOU NEVER GET A SECOND CHANCE TO MAKE A GOOD FIRST IMPRESSTION. MAKE SURE YOUR PROFILE IMPRESSES THE FIRST TIME. 
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